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B.Com. Programme 
Under Choice Based Credit, Grading and Semester System 

Course Structure  
 

F.Y.B.Com. 

(To be implemented from Academic Year- 2016-2017) 
No. of 

Courses Semester I Credits No. of 
Courses Semester II Credits 

1 Elective Courses (EC) 1 Elective Courses (EC) 

1A Discipline Specific Elective(DSE)Courses  1A Discipline Specific Elective(DSE)Courses 
1 Accountancy and Financial 

Management I 
03 1 Accountancy and Financial 

Management II 
03 

1B Discipline Related Elective(DRE)Courses  1B Discipline Related Elective(DRE)Courses 
2 Commerce I 03 2 Commerce II 03 

3 Business Economics I 03 3 Business Economics II 03 

2 Ability Enhancement Courses (AEC) 2 Ability Enhancement Courses (AEC) 

2A Ability Enhancement Compulsory 
Courses (AECC) 2A Ability Enhancement Compulsory 

Courses (AECC) 
4 Business Communication I 03 4 Business Communication II 03 

5 Environmental Studies I 03 5 Environmental Studies II 03 

2B *Skill Enhancement Courses (SEC) 2B **Skill Enhancement Courses (SEC) 
6 Any one course from the 

following list of the courses 
02 6 Any one course from the 

following list of the courses 
02 

3 Core Courses (CC) 3 Core Courses (CC) 
7 Mathematical and Statistical 

Techniques I 
03 7 Mathematical and Statistical 

Techniques II 
03 

Total Credits 20 Total Credits 20 
 

*List of Skill Enhancement Courses (SEC) 
for Semester I (Any One) 

**List of Skill Enhancement Courses (SEC) 
for Semester II (Any One) 

1 Foundation Course - I 1 Foundation Course - II 
2 Foundation Course in NSS - I 2 Foundation Course in NSS - II 
3 Foundation Course in NCC - I 3 Foundation Course in NCC - II 
4 Foundation Course in Physical Education - I 4 Foundation Course in Physical Education - II 

Note: Course selected in Semester I will continue in Semester II 
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B.Com. Programme 
Under Choice Based Credit, Grading and Semester System 

Course Structure 
 

(To be implemented from Academic Year- 2016-2017) 
 

Semester I 
No. of 

Courses Semester I Credits 

1 Elective Courses (EC) 

1A Discipline Specific Elective(DSE)Courses  
1 Accountancy and Financial Management I 03 

1B Discipline Related Elective(DRE)Courses  
2 Commerce I 03 

3 Business Economics I 03 

2 Ability Enhancement Courses (AEC) 

2A Ability Enhancement Compulsory Courses (AECC) 
4 Business Communication I 03 

5 Environmental Studies I 03 

2B *Skill Enhancement Courses (SEC) 
6 Any one course from the following list of the 

courses 
02 

3 Core Courses (CC) 
7 Mathematical and Statistical Techniques I 03 

Total Credits 20 
 
 

*List of Skill Enhancement Courses (SEC) 
for Semester I (Any One) 

1 Foundation Course -  I 
2 Foundation Course in NSS - I 
3 Foundation Course in NCC - I 
4 Foundation Course in Physical Education - I 
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Revised Syllabus of Courses of B.Com. Programme at Semester I 
with Effect from the Academic Year 2016-2017  

 

Elective Courses (EC)- 
Discipline Related Elective (DRE) Courses 

 
2.Commerce I 

 
Modules at a Glance 

 
Sr. 
No. 

Modules No. of 
Lectures 

1 Business 12 

2 Business Environment 11 

3 Project Planning 12 

4 Entrepreneurship 10 

Total 45 
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Sr. No. Modules / Units 

1 Business 

 Introduction:Concept, Functions, Scope andSignificance of business. Traditional 
and Modern Concept of business. 
Objectives of Business:Steps in setting business objectives, classification of 
business objectives,Reconciliation of Economic and Social Objectives. 
New Trends in Business: Impact of Liberalization,Privatization and 
Globalization,Strategy alternatives in thechanging scenario, Restructuring and 
turnaround strategies 

2 Business Environment 

 Introduction:Concept and Importance of business environment, Inter- 
relationship between Business and Environment 
Constituents of Business Environment:Internal and External Environment, 
Educational Environment and its impact,International Environment – Current 
Trends in the World, International Trading Environment – WTO and Trading Blocs 
and their impact on Indian Business. 

3 Project Planning 

 Introduction:Business Planning Process; Concept and importance ofProject 
Planning; Project Report; feasibility Study types and its importance 
Business Unit Promotion:Concept and Stages of Business Unit Promotion, 
Location – Factors determining location, and Role of Government in Promotion. 
Statutory Requirements in Promoting Business Unit:Licensing and Registration 
procedure, Filling returns and other documents, Other important legal provisions 

4 Entrepreneurship 

 Introduction: Concept and importance ofentrepreneurship, factorsContributing to 
Growth ofEntrepreneurship,Entrepreneur and Manager,Entrepreneur and 
Intrapreneur 
The Entrepreneurs:Types of Entrepreneurs,Competencies ofan 
Entrepreneur,Entrepreneurship Training andDevelopment centers in 
India.Incentives to Entrepreneurs inIndia. 
Women Entrepreneurs: Problems and Promotion. 
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B.Com. Programme 
Under Choice Based Credit, Grading and Semester System 

Course Structure 
 

(To be implemented from Academic Year- 2016-2017) 
 

Semester II 
No. of 

Courses Semester II Credits 

1 Elective Courses (EC) 

1A Discipline Specific Elective(DSE)Courses 
1 Accountancy and Financial Management II 03 

1B Discipline Related Elective(DRE)Courses 
2 Commerce II 03 

3 Business Economics II 03 

2 Ability Enhancement Courses (AEC) 

2A Ability Enhancement Compulsory Courses (AECC) 
4 Business Communication II 03 

5 Environmental Studies II 03 

2B **Skill Enhancement Courses (SEC) 
6 Any one course from the following list of the courses 02 

3 Core Courses (CC) 
7 Mathematical and Statistical Techniques II 03 

Total Credits 20 

 
*List of Skill Enhancement Courses (SEC) 

for Semester II (Any One) 
1 Foundation Course -  II 
2 Foundation Course in NSS - II 
3 Foundation Course in NCC - II 
4 Foundation Course in Physical Education - II 
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Revised Syllabus of Courses of B.Com. Programme at Semester II  
with Effect from the Academic Year 2016-2017 

   

Elective Courses (EC)- 
Discipline Related Elective(DRE) Courses 

 
2. Commerce II 

 
Modules at a Glance 

 
Sr. 
No. Modules No. of 

Lectures 

1 Concept of Services 12 

2 Retailing 12 

3 Recent Trends in Service Sector 10 

4 E-Commerce 11 

Total 45 
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Sr. No. Modules / Units 

1 Concept of Services 

 

Introduction:Meaning, Characteristics, Scope and Classification of Services – 
Importance of service sector in the Indian 
Marketing Mix Services: Consumer expectations, Services Mix, - Product, Place, 
Price, Promotion, Process of Services delivery, Physical evidence and people 
Service Strategies:Market research and Service development cycle, Managing 
demand and capacity, opportunities and challenges in service sector. 

2 Retailing 

 

Introduction:Concept of organized and unorganized retailing , Trends in retailing, 
growth of organized retailing in India, Survival strategies for unorganized Retailers 
Retail Format: Store format, Non – Store format, Store Planning, design and 
layout 
Retail Scenario: Retail Scenario in India and Global context – Prospects and 
Challenges in India.Mall Management – RetailFranchising. FDI in Retailing, Careers 
in Retailing 

3 Recent Trends in Service Sector 

 

ITES Sector: Concept and scope of BPO, KPO, LPO and ERP. 
Banking and Insurance Sector: ATM, Debit & Credit Cards, Internet Banking – 
Opening of Insurance sector for private players, FDI and its impact on Banking and 
Insurance Sector in India 
Logistics: Net working – Importance – Challenges 

4 E-Commerce 

 Introduction: Meaning, Features, Functions andScope of E-Commerce-Importance 
andLimitations of E-Commerce 
Types of E-Commerce:Basic ideas and Major activities of B2C,B2B, C2C. 
Present status of E-Commerce in India:Transition to E-Commerce in India, E-
Transition Challenges for Indian Corporates; on-line Marketing Research. 
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Revised Syllabus of Courses of B.Com.Programme at  
Semester I and II 

with effect from the Academic Year 2016-2017 
 

Reference Books 
 

Commerce 
• Business Organisation Management Maheshwari, Rajendra P ,Mahajan, J.P.,International Book 

House 
• Business Organisation, Maheshwari, Rajendra P, Mahajan, J.P., International Book House 
• Introduction To Commerce, Vikram, Amit, Atlantic Pub 
• A Course Book On Business Environment, Cherunilam,Francis, Himalaya Pub 
• Business Environment, Cherunilam,Francis, Himalaya Pub 
• Essentials Of Business Environment, Aswathappa,K., Himalaya Pub 
• Essentials Of Business Environment, Aswathappa, Himalaya Pub 
• Strategic Management, Kapoor, Veekkas, Taxmann 
• Strategic Management, David,Fred R., Phi Leraning 
• Strategic Management, Bhutani, Kapil, Mark Pub. 
• Strategic Management, Bhutani, Kapil, Mark Pub. 
• Entrepreneurship, Hisrich, Robert D, Mc Graw Hill 
• Entrepreneurship Development, Sharma, K.C., Reegal Book Depot 
• Service Marketing, Temani, V.K., Prism Pub 
• Service Marketing, Temani, V.K., Prism Pub 
• Management Of Service Sector, Bhatia, B S, V P Pub 
• Introduction To E – Commerce, Dhawan, Nidhi, International Book House 
• Introduction To Retailing, Lusch,Robert F.,Dunne,Patrick M., Carver,James R.,Cengage Learning 
• Retailing Management, Levy Michael., Weitz Barton A,Tata Mcgraw Hill 
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PAPER PATTERN 

COMMERCE PAPER I & II 

SEMESTER - I& II 

W.E.F. 2017-2018 

Q.1 Multiple Choice Questions    

(A) Select the most appropriate answer from the option given below    10 

       (Any Ten out of Twelve)         
  

(B) State whether the following statements are True or False    10 

       (Any Ten out of Twelve) 

Q.2 Answer Any Two of the following Out of Three questions - Module - I  15 

a. 

b. 

c. 

Q.3 Answer Any Two of the following Out of Three questions - Module - II  15 

a. 

b. 

c. 

Q.4 Answer Any Two of the following Out of Three questions - Module - III  15 

a. 

b. 

c. 

Q.5 Answer Any Two of the following Out of Three questions - Module - IV  15 

a. 

b. 

c. 

Q.6 Write notes on Any Four out of Six       20 
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